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Introduction

This article investigates the influence of financial inclusion on cashew workers’ financial capabilities. 
The G20 discussion and the World Bank have spearheaded measures to enhance financial inclusion in 
poor countries for poverty reduction and economic upliftment, and digital finance plays a significant part 
in this. It made financial inclusion easier. The government, digital finance providers, service consumers, 
and others all gain from digital financing. It decreases financial intermediation, which reduces aggregate 
expenditure. Cashew employees may utilise digital financial services to engage with banks, employees, 
suppliers, and new markets in a straightforward and cost-effective manner. They can facilitate peer-to-
peer transactions (including remittances). They can also assist governments in reaching out to consumers 
and companies faster. During the event, all of these are worth more. In reaction to the COVID-19 
accident, governments are looking for ways to quickly provide funds to those in need. Many consumers 
and companies demand instant access to internet payments and funding. Simultaneously, digital financial 
services enable social separation across time, which is particularly important during a pandemic.

Trying to swiftly scale up digital financial services in the short timeframe required to organise a 
crisis response is not only challenging, but also hazardous. Threats to stability and integrity include 
operational constraints, hacking, fraud, money-laundering, data and privacy issues. That are always 
present, may deteriorate if the use of digital financial services increases during times of crisis. Increased 
DFS during a crisis entails a higher risk if adequate controls and restrictions are not in place. This is not 
true. Furthermore, if there are significant gender disparities, such as rural–urban or young–old,

Bank loan intermediation may become difficult in the future as the crisis recovers. Many governments 
have developed measures to encourage banks to lend, such as guarantee programmes or regulatory 
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adjustments. Even if nonbank lending suffers as a result of the crisis, there may be some advantages. 
When banks are unable to link directly, there will be opportunities for digital nonbank financial services 
to provide the essential assistance. Conventional financial intermediaries, such as banks and other 
traditional financial intermediaries, are incapable of meeting the needs of families and enterprises.

Review of  literature  
(Malusare et al., 2021) Internet banking is a type of financial transaction that allows clients to make 

financial transactions from a remote place using digital devices. Digital banking is simple to use and 
can be accessed at any time and from any location due to its mobility. Digital banking is becoming 
increasingly popular in India as a result of the online payment system. Certain account holders, however, 
are ignorant of digital banking and opt not to utilise it. People in developing nations continue to believe 
that banking is the safest and most convenient way to do business. People who are young and educated 
are more likely to use digital banking..(Balakrishnan & Sudha, 2016) Because to the introduction of 
ATMs (Automated Teller Machines) and Internet Banking, people could do financial transactions 
while sitting at home, but they had trouble carrying them, which is no longer a problem with mobile 
phones. Mobile phones are easily transportable and may be used by a large number of people. With its 
diverse product offering, mobile banking has proven a way to reach the top of the financial pyramid in 
the age of globalisation and digitalization. Internet banking facilitates access to the financial system for 
the working poor.

(Cleveland, 2016) Given the population shift to internet payments and the desire for innovative 
capabilities, he believes that having a competitive digital banking service offering keeps the bank in the 
running for business and loyalty, particularly as user populations shift to more millennias who are more 
transient in their use of features and capabilities. Retirement benefits, for example, have evolved to 
become much more online and transportable as individuals go through cycles of employment, services, 
commodities, brands, and so on in order to attract this demographic. Banks and the financial industry 
as a whole will need to modernise in order to maintain market share with this growing demographic.
(Vanitha, 2013) One of the most significant barriers to effective client adoption of digital banking is 
financial system stability. For many people, the idea of handling funds on a digital device with a signal 
that others with the proper equipment may readily pick up is alarming. Customers must be trained 
how to utilise the system as well as how to explain its security and alleviate their concerns. If this is 
completed, there is a probability that digital baking will be used 100 percent of the time..(Deshwal, 2015) 
According to the survey, perceived ease of use and perceived utility influence consumers’ willingness to 
use digital banking. As a result, management’s major focus should be on increasing the utility of the 
system, developing trust, and cutting expenses. Because consumer impression is so important, this study 
suggests that advertising and pricing tactics emphasising cost reduction be used to attract more price-
conscious customers. Customers are more inclined to utilise digital banking if it is easy to use..(Treasury, 
2018) Technology improvements, combined with increased demand for digital payment systems, are 
changing the way individuals make payments. Covid-19 is also changing how consumers and companies 
acquire and pay for goods and services. While banks continue to dominate the payments sector in many 
regions, the impact of non-payment service providers (NBPSPs) with a range of business models is 
growing. This publication provides a comprehensive overview of the regulatory requirements for digital 
payment and e-money services provided by NBPSPs. It benefited from responses to a CPMI survey 
of 75 jurisdictions conducted in early 2021, as well as a thorough examination of public documents..
(Ehrentraud et al., 2021) The study, as reported, is one of the first to record the trend in IB or EB 
research in developing and rising countries. The main purpose was to offer a current picture of existing 
IB research, identify research gaps, and recommend future options for IB adoption and usage studies 
in poor countries. The key findings indicated that the bulk of IB research has been conducted in Asia, 
with South America and the Caribbean faring the worst.(Karoubi et al., 2015) Although the findings 
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of his study suggested slightly above-average favourable replies, the bank should not be pleased; rather, 
it should be imaginative in inventing new goods or services, as well as marketing tactics, to increase 
demand for E-banking services. Even if the new strategy is implemented across the board, it should 
prioritise certain clients. Online banking providers should be on the lookout for new and innovative 
ways to promote their services, such as participation in trade organisations, shows, and the usage of new 
Internet banking technologies.

Objectives
The current study’s aim is to learn about the disadvantages and forced financial inclusion in digital 

financial capabilities, as well as to analyse the status of usage of digital financial facilities by cashew 
workers.

Data and Research methodology
For the study 390 people were asked to complete a standardised questionnaire. Respondents have to 

meet the qualification conditions of being a cashew worker. The information was gathered from cashew 
workers in Kerala’s rural and urban districts. The questionnaire was created based on a review of the 
literature. The desired population was sampled using a basic random sampling procedure. In certain 
cases, descriptive analysis is used. Reports from the banking organisation RBI, research publications, 
and other sources were utilised.

Draw backs and forced financial inclusion
The banking and finance sector is the nation’s second biggest technology-based industry collaboration 

agency. Increase your company potential by using banking services. Internet banking, mobile wallets, 
plastic cards, and other payment methods are available. The establishment of new accounts has increased 
dramatically as a result of financial inclusion. One of the issues is data security. Cyber assaults pose a risk 
to the security and privacy of client data. As a result, they may postpone utilising the digital channel for 
essential financial transactions until robust client protection measures are implemented.

Service providers may sometimes coerce individual bank account holders to use digital finance 
services by imposing transaction limits, charging excessive fees, and so forth. Forced financial inclusion 
can benefit service providers but not clients. They may employ legal force to compel financial inclusion.

Rapid adoption of DFS, which may be promoted during the present epidemic, may increase income, 
gender, rural–urban, and young–old gaps. Males in developing countries are 23% less likely to use mobile 
phones to access the internet than males in rich countries. Furthermore, rural communities are 40% less 
likely to use mobile internet than urban residents, with both the rural-urban and gender differences 
concentrated in South Asia and Sub-Saharan Africa. Digital advancements in payment systems and other 
financial services have the potential to boost digital access in some countries. Financial services may be 
difficult to obtain for the poor and elderly. Transitions can also be extremely difficult for such persons. 
For example, the Indian government’s decision in 2016 to stop accepting some legal tender banknotes, 
known as demonetization, was swiftly followed by a large-scale campaign encouraging the usage of 
digital money. In terms of electronic payments According to studies, the poorer and less technologically 
sophisticated parts of India astounded a lot of people. The people were disproportionately harmed as a 
result of this shock. Efforts to hasten the use of digital Financial services may experience similar short-
term adjustment challenges during the COVID-19 crisis.

As digital financial systems become more susceptible, cyberattacks, digital fraud, and even runs 
may become more widespread. This might be the case, particularly if efforts to rapidly scale up digital 
payments during the COVID-19 crisis aren’t matched by equally rapid cybersecurity breakthroughs. 
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Even in circumstances where a digital is used. Although payment infrastructure is in place, the fast 
expansion of services offered may cause operational risks. Incorporating system capacity constraints 
and essential people unavailability are alternatives, particularly if employees are affected by quarantines 
or sickness. Furthermore, social networking app-based digital financial services may be more prone to 
fraud. There may be difficulties between swiftly expanding access to mobile payments, as numerous 
nations did in response to the COVID-19 crisis, and maintaining proper know-your-customer (KYC) 
and anti-money laundering (AML) protocols and compliance. The importance of these conflicts is 
decided by how they are dealt with.

There has been an improvement in accessibility. One of the users, for example, has chosen to make 
cash transfers as part of its cash transfer programme. For a short time, recognise the identification checks 
done by telephone carriers. KYC is mandatory. Rather, as previously said, authorities have opted to focus 
their efforts on the COVID-19 problem, the attractiveness of mobile payments, on boosting their GDP.

Unless the growing demand for new accounts places significant strain on the existing KYC system, this 
technique avoids immediate compliance issues. The high cost of mobile transfers may limit not just the 
frequency with which existing customers use the service, but also the number of individuals who open 
accounts and opt to use the service. Payment network As a result of the crisis, several countries have been 
obliged to revise their regulatory and legislative frameworks. Frameworks for the provision of payments 
and financial services by nonbanks, with a focus on KYC and AML. AML/CFT challenges, tax and data 
privacy problems, as well as interoperability needs in the financial sector’s digital financial world.

Concerns about a “surveillance state” may develop as a result of the widespread use of digital 
payments. This might imply that the government, for example, gains access to payment information. If 
data access is restricted to companies alone, privacy issues and data monopolies may arise. While there 
are some reservations concerning.

Payment data usage by the government or private corporations is always relevant; nonetheless, there is 
a risk that the checks and balances will be undermined. The checks and balances provided by democratic 
oversight or business regulation may be jeopardised during a crisis. Contactless digital payments for 
peer-to-peer transfers and in-store purchases may assist to maintain social distance and restrict the 
spread of COVID-19. Existing digital payment methods (debit/credit cards, internet banking, mobile 
wallets, digital payment apps, Unified Payments Interface service, Unstructured Payments Interface 
service, Unstructured Payments Interface service, Unstructured Payments Interface service).

Cashew workers Usage of  Digital Payment Systems of  the Respondents
Previously, card payment systems allowed greater options to purchase more items. 304 persons out 

of 390 answered, accounting for 78 percent. 78.10 percent of respondents utilised digital payment 
methods, with an impression score of 57. The average score was 72.95 (standard deviation = 12.71). 82 
persons (21.90%) indicated they have not used it. Payment options and perceived value ranged from 45 
to 45, with a mean of 45. The average is 58.01 (standard deviation: 14.27). The survey includes more 
current users of the digital payment method. and the average score recognised that bank customers use 
their cards regularly as part of their daily routine.

Respondents who have used credit and debit cards for payment on a frequent basis are more likely 
to have done so than others in the poll. According to the crosstab results, 15.70 percent of card users are 
less satisfied than the general population. Digital payment users are more satisfied, with a satisfaction 
percentage of 51.20 percent. It shown that the position is consistent and that there is a significant 
relationship between the two. There is a high degree of understanding of digital payment and satisfaction 
with digital payment services in the United States. the current study The majority of cashew employees 
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are familiar with digital payment mechanisms and how to utilise them. In Kerala, services are held on a 
regular basis.

Cashew workers Awareness about Digital Payment System
Bank clients are becoming more aware of the digital payment system as a result of new middlemen. 

Friends provided knowledge about digital payment services to 158 respondents (20.10 percent), and 
their perception score ranged from 33 to 78.45 (SD=8.32), with a mean score of 78.45. 47 (6.00 percent) 
were aware of the services through their workplace or coworkers, with perception scores ranging from 
37 to 50.47 (SD=15.15). 78 respondents (9.90 percent) were aware of their relatives and neighbours, 
and their perception score ranged from 29 to 73.10 (SD=9.38). 95 responders (12.10 percent) were 
made aware by bank staff.

Recommendations
Customers nowadays are overwhelmed with job responsibilities and commitments. In contrast, 

finance is the most significant issue in all aspects of life. Money banks provide choices for storing 
monies for future use and crises. However, the banks appear to be at a different area, as does the place 
of residence, and the work appears to be in a different location. As a result, going to the bank will take 
a considerable amount of time and effort. As a result, the concept of internet banking services has been 
labeled a banking system revolution.

Though we go to the bank for payments or withdrawals, we may have to wait hours in line, even if 
the operation will not be finished since the system may hang, the official may be engaged, and time has 
passed. In an online banking environment, however, all operations, such as depositing, withdrawing, 
and transferring money, will take only a few minutes as you sip your favourite coffee or watch a movie. 
The bill will be written at any time. Internet connection, memory size, and technology management 
are all challenges. All of these difficulties, however, may be easily remedied by adopting secure hardware 
and software components, enabling 3G and 4G high-speed connectivity, and increasing system storage 
capacity as well as cell phone capacity.

Information security may also fail at times, although recovering lost funds and protecting activities 
may be completed in a short amount of time. As a consequence, electronic payments will assist 
financial institutions in achieving more transparency in invoicing, establishing trust, and accounting 
for providing suitable and widespread usage. Virtual banking is comparable to visiting a bank or one of 
its branches. E-channels have enhanced access by providing on-demand connectivity, location, security, 
and low operational expenses.

Banking institutions have been conducting virtual activities for a long time, therefore they must 
minimise operational expenses to a bare minimum in order to maximise profits. As bank visits have 
declined, the availability of virtual plat forms for conversation with authorities is necessary, as this will 
improve trust levels to new heights. Strategic business strategies must be devised in order to segment 
clients and give them with what they require in the coming weeks. ATMs can be designed with a wide 
number of touch points to cover the greatest number of machines, as well as print pass book devices 
to reduce the cost of operating branch offices. Because some customers do not know English, banks 
will need to install bilingual displays and ATMs. Banks must revamp their approach for awarding 
discount, value, and perk points in order to attract more customers. All of this might be given at 
a fair price, which would entice purchasers. The application of data analytics would speed up the 
process of locating and recognising new clients and customers. Banks must be exceedingly cautious, 
since disclosing their clients’ identities to a media agency or informing customers might ruin their 
reputation.
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Conclusion
This article gave a thorough examination of digital financial capabilities. Individuals with modest 

incomes are frequently more valued than those with large incomes. The digital payment system has a 
bright future. The purchasing power of the middle and lower income classes has grown. Innovations 
in digital payment systems that capitalise on trends will make digital payment systems more efficient. 
When banks are unable to link directly, there will be opportunities for digital nonbank financial services 
to provide the essential assistance. Conventional financial intermediaries, such as banks and other 
traditional financial intermediaries are incapable of meeting the needs of families and enterprises.
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