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Human cognition expressed through symbols, wins over the physiological process of  response. 
Conventional ways of  communication are facing challenges from upcoming technological devices. The extent 
of  human dependence on present day technology regarding communication is studied. The study is an 
attempt to establish a relationship between human thought and society in relation to mobile phone. The 
users give priority to the utilitarian factor regarding communication. Verbal communication was preferred 
over the non-verbal for the option of  direct contact. Technical non-verbal ways of  communication sometimes 
are less preferred as emotion acquires a space within cognitive sphere of  communication. Communicating 
with the other world is so important that the users are ready to purchase a phone even from a low income. 
As verbal communication is preferred, users choose user-friendly handsets. They like to call a person rather 
to send SMS. Occupation and gender variation in all the parameters of  study are also considered. 
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Introduction 

Communication is an action of  human mind, which depends upon actual perception of  knowledge 
and it’s sharing. Communication is presently considered as a model of  analyzing cognition. In fact 
human cognition is expressed through communication to a large extent. When relationship between 
human thought and human society is being enlightened, it is included within the sphere of  cognitive 
Anthropology (D’Andrade 1995:1). From the point of  view of  cognitive anthropology development 
and expansion of  human thought is expressed mainly through communication. Blocks of  human 
thought are built upon the cognitive environment of  sensual and perceptual ones. Human cognition, 
fashioned by structure of  culture expressed through symbols, wins over the physiological process of  
response. Human thought and its expression through communication also frame the actual network 
of  a society. This communication may be expanded up to different spheres including own family, 
locality and the sphere beyond locality. At present man utilize several technological devices and 
traditional verbal communication is in transition.  Human cognition has undergone major changes. 
Easy availability of  different devices has accelerated the thought and decision making process. Real-
time implies constant ability to access but also constant need to reply. The cognitive impacts of  the 
interrelationship between constant ability to access and constant need to reply are yet to be discovered.

Communication is the process to impart information from a sender to a receiver with the use of  
a medium. Communication requires that all parties have an area of  communicative commonality. 
There are auditory means, such as speaking, singing and sometimes tone of  voice, and nonverbal, 
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physical means, such as body language, sign language, paralanguage, touch, eye contact, or the 
use of  writing. Communication is defined as a process by which we assign and convey meaning 
in an attempt to create shared understanding. This process requires a vast repertoire of  skills in 
intrapersonal and interpersonal processing, listening, observing, speaking, questioning, analyzing, and 
evaluating. Use of  these processes is developmental and transfers to all areas of  life: home, school, 
community, work, and beyond. It is through communication that collaboration and cooperation 
occur. Communication is the articulation of  sending a message through different media whether it 
be verbal or nonverbal, so long as a being transmits a thought provoking idea, gesture, action, etc. 
Communication is a learned skill. Most people are born with the physical ability to talk, but we must 
learn to speak well and communicate effectively. Speaking, listening, and our ability to understand 
verbal and nonverbal meanings are skills we develop in various ways. We learn basic communication 
skills by observing other people and modeling our behaviors based on what we see. We also are taught 
some communication skills directly through education, and by practicing those skills and having them 
evaluated. Communication as an academic discipline relates to all the ways we communicate, so it 
embraces a large body of  study and knowledge. The communication discipline includes both verbal 
and nonverbal messages. A body of  scholarship all about communication is presented and explained 
in textbooks, electronic publications, and academic journals. In the journals, researchers report the 
results of  studies that are the basis for an ever-expanding understanding of  how we all communicate. 
Communication happens at many levels (even for one single action), in many different ways, and 
for most beings, as well as certain machines. Several, if  not all, fields of  study dedicate a portion of  
attention to communication, so when speaking about communication it is very important to be sure 
about what aspects of  communication one is speaking about. Definitions of  communication range 
widely, some recognizing that animals can communicate with each other as well as human beings, 
and some are more  narrow, only including human beings within the parameters of  human symbolic 
interaction.

Nonetheless, communication is usually described along a few major dimensions: Content (what 
type of  things are communicated), source, emisor, sender or encoder (by whom), form (in which 
form), channel (through which medium), destination, receiver, target or decoder (to whom), and the 
purpose or pragmatic aspect. Between parties, communication includes acts that confer knowledge 
and experiences, give advice and commands, and ask questions. These acts may take many forms, 
in one of  the various manners of  communication. The form depends on the abilities of  the group 
communicating. Together, communication content and form make messages that are sent towards a 
destination. Communication is social interaction where at least two interacting agents share a common 
set of  signs and a common set of  semiotic rules. Theories of  co regulation describe communication as 
a creative and dynamic continuous process, rather than a discrete exchange of  information. Canadian 
media scholar Harold Innis had the theory that people use different types of  media to communicate 
and which one they choose to use will offer different possibilities for the shape and durability of  
society (Wark, McKenzie 1997).

Review of  Literature

Process of  studying cognition was started by the modern anthropologist as early as 1938 by a person 
like Franz Boas. Conklin’s (1955) seminal work on Hanunno has started with a new methodology 
when post Radciffe- Brown structuralists like Leach (1952) and others in Britain were at the zenith. 
This is also the time when French Structuralism under the intellectual leadership of  Levi-Strauss 
(1963) has influenced not only in Anthropology/ethnology but in literature, culture study, sociology 
and other branches of  social and human sciences. In Europe Levi- structuralism of  Levi Strauss was 
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to some extent influenced by Levi-Straussian brand of  structuralism. Cognitive anthropology and 
ethnoscience began to appear in America in 1965 with a brilliant study on legal system done by Black 
and. Metzger.

Cognitive anthropology assumes that each culture orders events, material life and ideas, to its 
own particular criteria. The fundamental aim is to reliably represent the logical systems of  thought 
of  other people according to criteria which can be discovered and replicated through analysis. Its 
methodology and theoretical basis stem from the fields of  both psychology and anthropology. The 
field can be divided into three phases: 1) ethno science, an early formative period in the 1950’s; 2) the 
middle period during the 1960’s and 1970’s, commonly identified with the study of  folk models; and 
3) the growth of  schema theory and the development of  consensus theory in the 1980’s and 1990’s.  

Many advances have been made in a relatively short period of  time in understanding the human 
mind and in understanding people’s world views through cognitive anthropology. It has something to 
offer each of  anthropology’s four fields: archaeology, biological anthropology, linguistics, and cultural 
anthropology. Moreover, it has significantly changed the face of  cultural anthropology, particularly 
with respect to its methodological development.

To the core of  ethnographic semantics and ethnoscience practiced in the 1950’s and 1960’s, 
decision models and narrative grammars were added to the agenda of  cognitive anthropology in 
the 1970’s (Colby 1996:209). D’Andrade (1995:245-248) states that the linguistic preoccupation 
in cognitive anthropology has given away to more psychological approaches. This shift began in 
the late 1970’s and became more prominent in the 1980’s with interest in ‘connectionist networks’ 
Much of  the development of  cognitive anthropology has been credited to Floyd Lounsbury and 
Ward Goodenough (Applebaum 1987:409). Goodenough laid out the basic premises for the “new 
ethnography,” as ethnoscience was sometimes known (1957 cited in Moore 1999:102). A simple 
description of  what was observed by the ethnographer was no longer sufficient. The new aim was 
to find the underlying structure behind a peoples’ conception of  the world around them. Cognitive 
structure is being related to the physical structure of  artifacts and the behavioral structure of  groups 
(D’Andrade 1995:248).

Statement of  the Problem

The study initiates with probing peoples’ view regarding communication and the extent to what it 
is cognized as a basic need of  a society. Dependence on contemporary technology for communication 
is also considered. Way of  replacing conventional devices of  communication through soft media and 
transforming cognition of  communication as a whole is also analytically dealt with. Effort has been 
made to raise an issue regarding cognition of  communication development. How communication 
should be cognized – as a cognitive domain through which society can develop and enlighten itself  or 
as a cultural aspect or social practice ruled by technology!

Objective of  the Study 

The idea of  study initiates from a unique observation. People of  the studied area are of  moderate 
economic profile. Even then a widely used technological device for communication is found in almost 
all households – the mobile phone. This reality injects the question in the author’s mind – why 
mobile phone is so important for those people who are not solvent enough to procure the same? Is 
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it modified cognition of  communication?  How those brains are analyzing symbols of  an advanced 
technological device like mobile phone, which are not trained to do so! Is it a customized schema of  
brain – mind coordination? To what extent the society sustain this coordination for its up gradation? 
In search of  the answers of  these questions this study is going to be commenced. Peoples’ logic and 
wisdom have been given utmost importance in this study. Both verbal and non-verbal communication 
are considered from a comparative view. Objective of  this comparison is to analyze peoples’ view 
regarding prioritization between two aspects – communication and emotion. Verbal communication 
is directly related to emotion where as non-verbal type is a bit purposive. Role of  cultural practices on 
this prioritization is also intended to be examined.

Methodologies  

Methods of  cognitive anthropology are not meant for sheer analysis of  man environment 
relationship. Human cognition   can be analyzed through some external usages too. Social network 
itself  is a very complicated aspect of  study. In this discourse human cognition of  social network and 
its relationship with cognitive advancement are intended to be analyzed. Social bondage between 
individuals is transformed through introduction of  alternative communicating device. Perception 
of  individual role and value now varies according to ones access on technology. Communication 
is one of  the primary parameters ensuring development. Existence of  perception and knowledge 
about communication is a cultural universal. This study is an effort to investigate the stage where 
human cognition regarding communication domain actually belongs to. A domain is composed of  
a set of  related ideas or facts that form a larger category. Weller and Romney (1988) define domain 
as   “an organized set of  words, concepts, or sentences, all on the same level of  contrast that jointly 
refer to a single conceptual sphere”. The individual items within a domain partially achieve their 
meaning from their relationship to other items in a “mutually interdependent system reflecting the 
way in which a given language or culture classified the relevant conceptual sphere” (Romney1988). 
Knowledge structure is another methodological approach to claudicate with brilliant analysis of  
cognitive anthropology. According to   Colby (1996)  “knowledge structure includes the study of  
consensus among individual in a group”  Memory is another aspect of  cognition. Schema has a lot 
to do with working principle of  memory (Bandyopadhyay 2007). In this reaction it may be argued 
that in contemporary time period, communication is based upon memory. Schemata is one of  
the most important and soundful approaches for cognitive anthropology in the past twenty years. 
Bartlett first developed the word of  schema in 1932. He postulated that remembering is guided by a 
mental structure, a schemata “an active organization of  past reactions, or of  past experiences, which 
must always be supposed to be operational in any well- adapted organic response” (Schacter 1989). 
Both short-term and long term memory have been used as methods of  analyzing the cognition of  
communication. The schematic purview of  human mind regarding the communication network will 
be considered as a tool to establish the cultural significance of  communication. Semantic analysis of  
peoples’ version regarding their communication with the outer world is here considered as another 
aspect of  the study. In this aspect several socio-economic constrains have been investigated. 

The area of  Study

Perceptual aspect of  cognition emphasizes that cultural categories influence the process of  
human thought. In perceptual aspect of  cognition language is a great matrix of  cultural categories 
(D, Andrade, 1995). To record the perceptual aspects the study has been done among the people 
residing different areas of  North 24 Parganas District of  West Bengal, India.  Total 600 individuals 
are considered as informant in this study. Both male and female individuals have been considered 
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(462 males and 138 females). Four different types of  occupation, Studentship, Service, Business and 
Housewife have taken into consideration. Distribution of  studied sample to gender and occupations 
are shown in Figure 1 & 2. Sample population has been selected through multistage stratified random 
sampling. Sample size has been determined on the basis of  a pilot survey and direct observation.                              

Figure 3 shows that range of  income is strikingly inadequate for possession of  mobile phone. 56% 
of  the studied sample possesses mobile phone even after having a low monthly income range of  Rs. 
5000-10000 per month. This may be the fact that people consider mobile phone as an indispensible 
item of  their life and they include the expenditure related to mobile phone in their budget of  monthly 
expenditure. People are ready to spent money for this purpose even in a situation of  less financial 
solvency. Another striking feature is that only 23% of  the studied sample are interested in procuring 
mobile phone in spite of  sizeable average family income (Rs. 15000 +). The individuals found in this 
category are mostly middle aged hence a bit reluctant in using mobile phone as their children are using 
the same. They have a less dynamic  lifestyle which, as they cognize, needs less communication with 
the outer world. Even if  needed they have ample time for direct conversation with significant persons.                                                      

Figures 4 and 5 represent preference of  handset type prevalent among the studied people. 75.31% 
people prefer ordinary handsets and 24.69% prefer smartphones, provided with camera, video 
camera, multimedia services etc (Fig.5). Price is another parameter of  preference. 51.03% possess 
handsets within price-range of  1500-2000 (Fig.4). This kind of  choice may come from economic as 
well as utilitarian point of  view or due to a moderate coordination quality of  brain schema which does 
not generate immense inquisitiveness among the users.  This kind of  choice may indicate peoples’ 
inclination towards direct communication than possessing a mobile just to show it off.

Purchase of  genuine handset and preservation of  valid cash memo is considered a parameter of  
perception towards lawful use of  mobile phone. Irrespective of  gender and occupation, most of  the 
users are found to be enough alert to have a handset with valid cash-memo (see Fig.-6).

Mode of  achievement (whether achieved as a gift or personally purchased) is here considered as 
another parameter to analyze cognition of  communication (see Fig.7). In fact it is found that mode of  
achievement has got a direct relationship with age and gender. Male users have mostly purchased the 
set personally. Only 24.17% male users of  15-20 years of  age-group have got their set as a gift. All of  
them are student by occupation and undoubtedly dependent on their parents financially. As the age 
increases the mode of  achievement varies according to gender variation. Female users are found to 
achieve the set as a gift as their age increases but reverse is the fact in case of  the male. 75% female of  
35-40 years and 100% female of  40-45 years have purchased the handset may be due to professional 
priority. Preference of  network connection and individual justification towards a preference serve 
a lot to enquire about cognition of  communication (see Figures 8 and 9). Three major networks, 
Vodafone, Airtel and Reliance are mostly chosen by the users under study. Users have justified their 
preference in both utilitarian and economic point of  view. The utilitarian aspect, i.e. good network 
service gets priority importance as poor connectivity stands for continuous communication giving 
result to additional expenditure as well as irritation. 

Figures 10 and 11 show that cognition of  management of  expenditure for maintaining the mobile 
connection has distinct relationship with occupation and gender. Students mostly restrict their budget 
within Rs. 50-100 maximum up to Rs. 200 per month and the males are more concerned about this 
management. Maximum number of  females in service spends Rs. 300-400 or more as they have a 
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sizeable world of  professional as well as emotional communication. Business personnel are very much 
calculative regarding this expenditure. As the age of  business personnel increases this calculative 
cognition is more strongly expressed. The housewives are compelled to restrict their expenditure 
within Rs. 200 and naturally concise their world of  communication even against their will.            

Verbal and non-verbal communication has been given a special importance in this study. If  
the cultural aspect of  communication is considered, human mind is more inclined towards direct 
communication as it is fastened with emotion. Emotion is the product of  dialectic between bodily 
arousal and cognitive interpretation (Schultz et.al. 1995:463).Cognitive psychologist George Mandler 
describes emotions as functional systems. He states: “Emotions are not something that people ‘have’: 
they are constituted of  peoples’ states, values and arousals” (1983:151).

Figures 12 and 13 shows that the users are inclined towards verbal communication than the non-
verbal one irrespective of  age, gender and occupation perspective. The users’ justification for this 
inclination is that through verbal communication the network cycle of  speaker and listener completes 
immediately. The users prefer immediate response as it contains human feeling and emotion according 
to variable situation. In case of  non-verbal communication the users have to type the SMS, wait for 
reply. Failure of  accurate connectivity through non-verbal communication sometimes bothers the 
users. Technological literacy here also matters which is depicted through age and gender variation 
of  preference. Users of  35 to 60 years of  age are totally refrained from non-verbal communication. 
The housewives also do so. The skill required for sending or reading SMS is found of  low profile 
among these categories of  users. This may be due to apathy of  human brain to learn a new thing after 
attainment of  certain age or due to the perception of  less necessity.                     

Concluding Remarks

In the present study, the author has tried to establish the relationship between human thought and 
human society with the help of  a specific commodity, widely accepted in a particular society – the 
mobile phone. Communication can be considered as one of  the most important preconditions of  
human existence. In the course of  evolution of  human culture several stages of  change and transition 
have been witnessed. Preference upon easy and clear communication gradually made man dependent 
upon different technical devices. Initial rate of  acceptance of  a technical device was not satisfactory, 
may be for affordability factor. 

In all the cases it has been found that man has given priority to the utilitarian factor at least 
regarding communication. Same thing is applicable for mobile phone also. Initially it was seen that 
mobile phone users were of  a specific class which could be considered as an elite one. Gradually as 
the cost of  using a mobile phone reduced, it has become a commodity people must possess. This 
kind of  fact has been witnessed in the present study. More than half  of  the users (56%) considered 
in this study have an average range of  family income Rs. 5000 – 10000 per month. If  we consider the 
amount it is really difficult to live at all in the prevailing market situation. Even then people somehow 
manage to purchase a mobile handset and maintain a network to communicate with others. Mobile 
handset may be considered as a commodity of  fashion or expression of  luxurious living. But price 
range of  handset clearly depicts the fact that people prioritize communication, not fashion while 
maintaining a mobile network connection. More than half  of  the users (51.03%) use a handset within 
the price range of  Rs. 1500-2000. Handset of  this price range are provided only with those features, 
which are suitable for calling a person, sending SMS and receiving a call. Highly modernized features 
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are not chosen by the common users because those sets are not user-friendly for communication 
purpose. Only 24.69% of  the users were found to use sets with modern technical features. Users 
under study are conscious enough regarding possession of  cash memo of  the hand-sets. Only a few 
users do not have valid cash memo of  the sets. Here gender and occupation variation hardly matters. 
20.51% service holder female users do not have cash memo. They have mostly purchased the set as 
second hand. The users have consciousness that only valid cash-memo can save them from different 
difficulties like loss or damage of  the set or other alike situations. So users cognize the mobile phone 
as a commodity which should be used with proper respect and security measures as it is utmost 
important for communication purpose. While the modes of  achievement have been analyzed a clear 
gender variation has arisen. Except for 24.17% male users of  15-20 years age group other male users 
have purchased the set of  their own. Both male and female students of  age group ranging from 15 
to 25 years have purchased their mobile phone by saving their pocket money or by spending their 
income through private coaching. A good percentage of  female users of  age ranging from 25 to 35 
have got the phone mostly as a gift of  love from their husbands, friends or near relatives. 75% female 
users of  age group 50-55 has got the set as a gift from their husbands or children. In case of  the users 
cognition regarding purchasing a mobile phone independently is noticeable. As communication gets 
priority to the users they do not prefer to depend upon and waste the time till he/she gets the phone 
as a gift.

Expenditure budget is another noticeable side of  users’ cognition regarding use of  mobile phones. 
The users were asked about their range of  expenditure exceeding the regular recharge. Here striking 
variation was revealed in respect of  occupation as well as gender. Both male and female students are 
highly conscious about the budget of  expenditure. Female students are even more economic may 
be because they are much more dependent on their parents for this purpose in comparison to male 
counterparts. Even among the service holders gender variation is clear in this aspect. Only 20% of  
the female service holders spend Rs. 50-100 per month and 23.33% spend Rs. 100-200. Where as 
36.77% of  male service holders spend Rs. 50-100 and 30.33% male service holders spend Rs. 100-
200 per month. But as the expenditure range increases a different scenario is seen. 16.67% female 
service holders spend Rs. 200-300, 26.67% spend Rs. 300-400 and 13.33% spend more than Rs. 400 
per month. In all the ranges their number was found to be higher than their male counter part. In case 
of  the male service holders the expenditure range was 12.26%, 07.74% and 12.90% respectively (Fig. 
10). Here also the fact is that females are a bit less conscious about the budget as they give priority 
to emotion over professional communication. Conscious budget management was found among the 
businessmen. More than half  of  the total businessmen have restricted their monthly expenditure 
(excluding the regular recharge) within Rs. 50-100. 32.38% spend Rs. 100-200, 07.62% spend Rs. 
200-300, 02.86% spend Rs. 300-400 and 05.71% spend more than Rs.400 per month. According to 
the users’ justification, the businessmen are more professional regarding the communication. They 
use their mobile phones only for business talks, duration of  call is very limited and naturally calls 
are of  low cost. Here cognition of  communication gets another qualitative feature. Cost effective 
communication is found to be cognized by users which arises from people engaged in a specific type 
of  occupation. Cost effective cognition of  communication is also found among the housewives. 
76.92% of  housewives restrict their expenditure within Rs. 50-100, 23.08% spend Rs. 100-200. Not a 
single housewife is ready to spend more than Rs. 200 per month for communication through mobile 
phone. They justify the situation in this way that they have to depend on their husbands for this 
expenditure; they have to manage this expenditure from the regular budget of  their families. So they 
have to restrict their call duration even sometimes against their will.

Communication in this study has been dealt with from two polar point of  views viz. verbal 
communication (i.e directly calling a person) and non-verbal communication (i.e sending SMS). 
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Irrespective of  gender and occupation the users have shown their preference towards verbal 
communication. Only 11% of  the students, 10% of  the service holders and 4% of  the businessmen 
prefer non-verbal communication than the verbal one. Here also as the age increases the users 
preference towards non verbal communication goes down. The users justify the fact that calling a 
person and direct communication with him/her gives more comfort as it does not need to know 
about different keys, typing a message etc. A good number of  users were of  opinion that they have 
knowledge about only two keys, a green one for calling or receiving and a red one for disconnecting 
the call. They also justify their preference upon simple, user-friendly hand sets in this way. 

Use of  mobile phone and its relationship with human society and culture is a wide area of  study. 
Mobile phone has acquired a great position in human life and playing a great role in the dynamic 
scenario of  human culture. Material culture has a place in contemporary social theory, especially 
within the fields of  anthropology (Appadurai, 1987; Miller, 1987; Olsen 2003), as well as  sociology 
(Dant, 1999, 2005; Komter, 2001; Preda, 1999) and psychology (Csikszentmihalyi and Rochberg-
Halton, 1981). It is true that no human society can exist without the creation and manipulation 
of  objects to give consistency to action over time and space (Latour, 1996). Objects ‘bind human 
actors and participate in developing specific forms of  social order – because they allow for common 
practices to develop, stabilize, and structure time’ (Preda, 1999: 355). If  the objects of  daily use 
having specific cultural prescription are considered as material culture, mobile phone may be enlisted 
within the periphery of  material culture shortly. Pattern of  using mobile phones varies from area 
to area, occupation to occupation, gender to gender and culture to culture. Mobile phone may be 
cognized as a device of  verbal and non-verbal communication, a device of  fashion, a device of  
showing social status, a lucrative gift item, a device of  promoting social network and so on. Cognition 
of  utility and use pattern varies. Among the users under study verbal communication with the outer 
world has got utmost priority not the other utilities mentioned above. The study clearly reveals the 
fact that cognition of  communication has a great relationship with different socio-economic vis-à-vis 
cultural factors. Communication (mostly verbal)  is cognized as a basic need by the users under study.  
Hence they somehow manage to purchase a hand set even after lot of  constrains due to a low income 
profile. For the purpose of  sheer communication the illiterate or moderately literate housewives learn 
how to operate a mobile phone, memorizes some 10 digit mobile numbers of  their close relatives 
and friends. As verbal communication matters, the users select those network connections which 
provide good network service and they are even ready to pay more, than the other cheaper connection 
available in their areas. Mobile phone has acquired a role in the culture of  the community members. 
Hence they choose a mobile hand set as an item of  gift to please their loved ones. Sometimes ‘missed 
calls’ are also used as a medium of  communication to convey some messages like “call me back”, 
“reached safely” etc. People cognize communication as a way of  sharing ideas as well as getting rid of  
isolation. Mobile phone can be considered as one of  the most dependable devices to establish that 
changing cognition of  communication is a part of  changing culture and human development. Even 
after communicating through soft media, the users cannot hammer their emotions. They like to listen 
the voice of  their called ones immediately. Their culture prescribes to share their ideas through direct 
communication not mostly through symbols and signs. Whatever be the extent of  change towards 
development, cognition of  these users are still in the level of  syntactic sharing not in the level of  a 
schematic one. 
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Figure 1: Gender distribution of  studied sample

 Figure 2: Genderwise occupation distribution of  studied sample   

  Figure 3: Distribution of  studied sample according to average family income

Appendix
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 Figure 4: Distribution of  studied sample according price variation of  hanset use

 Figure 5: Distribution of  studied sample according to variation of  handset used

Figure 6: Distribution of  studied sample according to gender, occupation and possession of  cash-memo with handsets.
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Figure 7:  Distribution of  studied sample according to mode of  achievement of  handset

Figure 8: Distribution of  studied sample according to personal choice of  network connection. 

Figure 9: Distribution of  studied sample according to reason of  choosing a network.
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Figure 10:Average monthly expenditure of  mobile users (male) for maintaining the connection

Figure 11: Average monthly expenditure of  mobile users (female) for maintaining the connection

 Figure 12: Age  and gender related preference of  mobile users for verbal and non-verbal                 communication.
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Figure 13: Variation of  preference of  non-verbal and verbal communication according to occupation.


